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Value Added Course on Retail Management 2017-18

Date: 09-06-2017

NOTICE

This is inform all the students of B.Com that the Department of Commerce is starting a Value

Added Course on Retail Management . Interested students are hereby informed to enroll their

names to Course Co-ordinator on or before 15-06-2017.

Wtalo
PRINCIPAL Head of the Department
S.V. M. Arts & Commerce

College for Women, ILKAL
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SVMVYV Sangha’s
Shri Vijaya Mahantesh Arts and Commerce College for Women
ILKAL-587125

Department of Commerce

Course Details

Course Intoduction:

The retial management course teaches the students about essentials of being a successful
Retail Manager,Store Manager, Merchandiser such as effective marketing, merchandising
and distribution and teaches about how to rack up sales in a retail environment. By
studing this, students may learn the skills of retail business.

Title of the course: Retail Management

Course code: COMRTM

Eligibity for Course Admition: 12" passed
Duration of the Course: 30 Hours

Intake: 50 students

Medium of Instruction and Examination: English
Pattern of Examination: MCQ paper for 50 marks.

Certifiate eligibility rules: Who secure minimum marks of 18 out 50, those all are
eligible to have the Certificate.

Objectives of the Value Added Course

* To enable the students to become good retail planner and decision maker.
e To provide insight of retail operations.
e To provide the students with an overview of retail sector.

P IPAL %@/

S. V. M. Arts & Commerce Head of the Department
College for Women, ILKAL
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SVMVYV Sangha’s
Shri Vijaya Mahantesh Arts and Commerce College for Women
ILKAL-587125

Department of Commerce

VALUE ADDED COURSE on RETAIL MANAGEMENT

PURPOSE OF INTRODUCTION

To provide the students with an overview of retail industry.

To enable students the functions of retail business and various retail formats and
retail channals,

To acquaint the students with the knowledge of retail management strategies.
To enable the students to become good retail planner and decision maker.

Integrate the various supply chain partners and how to collaborate with them.

PRINCIPAL %@J

S. V. M. Arts & Commerce Head of the Department
Coliege for Women, ILKAL
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SVMVY Sangha’s
Shri Vijaya Mahantesh Arts and Commerce College for Women
ILKAL-587125

Department of Commerce

VALUE ADDED COURSE
on

RETAIL MANAGEMENT

Svllabus

Pedagogy: Lectures, Group Discussions, Test Assessment and Short Internships with
Local Shop points.

Unit-1: Introduction to Retailing- Concept of Retailing, Functions of Retailing,

Importance of Retailing, Types of Retailing. Customer Relationship Management in

retailing.

Unit-2: Retail operations- Sore layout, Store designing, space planning. Types of layouts,

factors affecting store layout, Store Administration.

Unit-3: Retail Operations and Pricing- Inventory Management, Receipt Management,
Cashiering Process, Managing in store promotions and events, Role of Store Managers,

customer Service, Retail pricing and factors inﬂuencing retail pricing.

Unit-4: Emerging trends in Retailing- Changing trends in Retailing, E-retailing, Retail in

India, challenges faced by the Retail sector.




e
By the end of the course, the students will

e Become familiar with how the retail industry works.
e Learn how to receive, present and maintain merchandise.
e Understand the areas of accountability for retail management.

Books Reference: =

1. Retail Marketing Management — David Gillbert, Pearson Education
2. Retail Management — Barry Berman.
3. Retail Management - Agarwal P K & Others.

Biss].

Head of the Department S, VPﬁlm ll

NCIPAL
% Commerce
Collsge for Women, ILKAL
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Department of Commerce

Value Added Course : Retail Management
Enrollment Form : 2017-18

Name of the candidate 7 e
Aﬁjm Pedtt |
(as per SSLC marks card)

—t
.

!‘J

Father Name Bh{-‘mo,na_a@(,l_gﬁa Rtﬁ"
3. Date of Birth I15-0F - (999
Exam Register number H{g I C)ODS

5. Class and Division

=

6. Caste and Category W B

[

7. Contact Number & E-mail | 779G /L0¢iol8
1d on]’mpeﬁmmg@gmﬂ.wm
8. Correspondence Address | 1)/py Bkb%’u‘aﬂaﬁo wda. Pat)
A 2 Taytweal
Post s Budhibal SK

Anyona. P | \@G@Q;ﬁ/

Signature of the Candidate Head of the Department
Date:

Place: ZULAL




SVMVY Sangha’s
Shri Vijaya Mahantesh Arts and Commerce College for Women

ILKAL-587125

Department of Commerce

Value Added Course : Retail Management
Student Enrollment List

SI.No Name of the Student Contact Number
01 Aishwarya M Patil 9108338420
02 Akshata Hulyal 9148552704
03 Akshata Chuncha 7892908460
04 Anjana B Patil 7795448418
05 Anupallavi Bannad 6362567717
06 Fairoza D B 8151807554
07 Gulshan H Kandagal 8970162368
08 Indushree Kandakur 8296207042
09 Jainabi Katambli 9008545671
10 Jyoti Bevinakatti 7259489686
11 Jyoti T Chavan 8088652794
12 Kaveri A Balootagi 9606237811
13 Kavya R Minajagi 8073093779
14 Madhu Kumbar 6361966411
15 Madhushree Sajjan 8660578707
16 Mallamma Lakkundi 7022624238
17 Megha Badiger 9606251719
18 Meghana H 7676725661
19 Menaka Chavhan 7892908460
20 Nivedita Talageri 8105973259
21 Pallavi Ambiger 8660301103




22 | Pavitra V. - B
23 Pavitra Karadi _"LH _“_81"5973925
24 Pavitra Sorab 7676816232
25 | Pooja Jangamar 8088144762
26 Rekha A'::;;l-[,,i =T e - 6363944173
27 | Sangecta Naregal 9148031727
28 | Sangeet B‘Rn}i't'é;i’ﬁ{iﬂ.lﬁ{r T 9535532756
20 | Saraswati Had: lp.l(l N o | i} 7411142711
30| Savita Bollalli 8147015309
31 | Shankutala Sompur 7338485378
32 Sharada 8197598039
33| Sharanamma Malipatil 8867270063
34 Shilpa Ghorpade 8073196455
35 Shruti Kattimani 7836005625
36 Shweta Dhoopad 9739400714
37 Sneha Vishwanath 9538588321
38 Somamma Gurikar 7022624238
39 Soumya Tariwal 7026519794
40 Soumya Sarode 9483067714
4] Sudha Bandi 7676150177
42 Sukanya Patil 7483053273
43 Suma Muradi 9380629238
44 Sushma Guled 8197598039
45 Suvarna Pattar 9606783223
46 Swati Talawar 7619549177
47 Tejaswini Mallannavar 6361642446
48 Vasanta 7676251727
49 Veena Pattanashetti 9606783372
50 Yashodha Policepatil 6360906844
-
& i
CO-ORDINATOR SV % ':r’;‘mem

College for Women, ILKAL




SVMVYV Sangha’s
Shri Vijaya Mahantesh Arts and Commerce College for Women
ILKAL-587125

Department of Commerce

Value Added Course ;: Retail Management 2017-18

DATE: 17-06-2017

Notice

It is hereby informed to all enrolled students of value added course that, the Retail

Management classes commences from 19-06-2017 as per the following time-table.

Time Table
Day Theory Venue
Monday 4:00 to 5:00 L H No 03
Tuesday 4:00 to 5:00 L HNo 03
Wednesday 4:00 to 5:00 L H No 03
Thursday 4:00 to 5:00 L H No 03
Friday 4:00 to 5:00 L HNo 03

@bulel.
PRINCIPAL

Head of the Department
S. V. M. Arts & Commerce
College for Women, ILKAL
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SVMVV Sangha’s
Shri Vijaya Mahantesh Arts and Commerce College for Women
ILKAL-587125

Department of Commerce

VALUE ADDED COURSE on RETAIL MANAGEMENT 2017-18

Assessment Procedure

The Retail Management course exam will be conducted for 50
marks which consist of 25 MCQs and each question carries 02
marks. The students who secure 18 or more than 18 marks are

eligible for receiving the certificate and there will not be negative

marks for wrong answers.

@/ ool
PRINCIPAL

S.V. M. Arts & Commeros Head of the Department
College for Women, ILKAL
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SVMVYV Sangha’s

Shri Vijaya Mahantesh Arts and Commerce College for Women
ILKAL-587125
Department of Commerce
VALUE ADDED COURSE on RETAIL MANAGEMENT

Yalue Added Course Examination

Date: 04/08/2017 Time: 4,00pm to 4.45pm
MCQs -Mark the correct option. Marks: 25 x 2=50
Name: Enrollment ID:

'!\-J

10.

11.

The word ‘Retail’ is derived from the word.
(a) English (b) French (c) Latin (d) German
Retailer is a person who sells the goods to ultimate
(a) Producers  (b) Wholesalers  (c) Retailers (d) Consumers
The main objectives of management is
(a) Increasing sales (b) Profitability (c) ROI  (d) All of these
Retailing creates
(a) Time utility ~ (b) Place utility ~ (c) Ownership utility  (d) All of these

Retailer is a person who sell goods in a

(a) Large quantities (b) Medium quantities (c) Small quantities (d) None of these
is a type of non-store retailing.

(a)Automated Vending  (b) Direct selling (c) Mail Order (d) All of these

The term stakeholders which includes

(a) Consumers (b) Stakeholders (c) Suppliers (d) All of these

activities performed by the retailer
(a) Assortment of offerings  (b) Holding stock (c) Extending services  (d) All of these
The store design includes

(a) Interior (b) Exterior (c) Both of these (d) None of these

Penetration pricing is a marketing strategy
(a) Offering high price  (b) Offering lower price  (¢) Offering medium price (d) None
ATMs are best example for




(a) Store based retailers  (b)Service retailers (¢) Non-store retailers

12.  Types of store layout includes
(a) Grid (b) Race track (c) Free form (d) All of these

13. Odd pricing ends with numbers.
(a) Even (b) Odd (¢) Both of these (d) None of these

14.  Form of payment which a retaler may accept is
(a) Only cash  (b) Cash & Credit cards (c) Cash & Debit cards (d) All of these
15.  Many retailers have improved their operation productivity through__
(a) Outsourcing (b) Computerization (c) Botha&b (d) None of these
16.  ___ helps the retailers to face the crises situations.
(2) Risk management (b) Credit management (c) Inventory management (d) All of these

17.  Consumer buying process in retailing involves

(a) Need recognition (b) Information search (c) Evaluation of alternatives (d) All of these

18.  The most valuable asset for retailer is

(a) Furniture  (b) Fixtures (¢) Outlet (d) Consumers
19. In CRM, ‘C’ refers to

(a) Clients  (b) Consumers (¢) Both of these  (d) None of these
20. The factors leading to the growth of retailing is

(a) Changing consumer needs (b) Tech nology (c) Demography  (d) All of these

21.  E-retailing refers to
(a) Sale of elecronic goods (b) Catalog shopping (c) Department stores (d) Online shopping
22. Expansion of EDI
(a) Electronic Data Integrity (b) Electronic Data Interchange (c) Both (d) None
23.  Set of parallel printed lines with different thickness of black & white characteris__
(a) White code (b) Magnetic code (¢) Colored code (d) Bar code
24. If the suuply is____than the demand, then the supply could be decreased.
(a) Increased (b) Decreaesd (c) More than (d) Less than
25. SKU stands for
(a)Store Keeping Unit (b)Shop Keeping Unit (¢)Stock Keeping Unit (d)None of these
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SVMVYV Sangha’s
Shri Vijaya Mahantesh Arts and Commerce College for Women
ILKAL-587125

Department of Commerce

Value Added Course : Retail Management

Student Marks List
S1.No Enrollment ID Name of the Student Marks Obtained Grade
(Out of 50)

01 COMRTMO1 | Aishwarya M Patil 48 A+
02 COMRTMO2 | Akshata Hulyal 42 A+
03 COMRTMO3 | Akshata Chuncha 48 A+
04 COMRTMO4 | Anjana B Patil 46 A+
05 COMRTMO5 | Anupallavi Bannad 50 A+
| 06 COMRTMO06 | Fairoza D B 46 A+
07 COMRTMO7 | Guishan H Kandagal 50 A+
08 COMRTMO8 | Indushree Kandakur 50 A+
09 COMRTMO9 | Jainabi Katambli | 50 _ A+
10 COMRTMI0 | Jyoti Bevinakatti 48 At
11 COMRTM11 | Jyoti T Chavan - 43" A+
12 COMRTMI2 | Kaveri A Balootagi 50 At
13 COMRTMI3 | Kavya R"Minajagi : _ 50 : A+
12 COMRTM14 | Madhu Kumbar 48 At
15 COMRTMI15 | Madhushree Sajjan 46 A+
6 COMRTMI16 | Mallamma Lakkundi 48 " A+
17 COMRTMI17 | Megha Badiger 46 A+
18 COMRTMI8 Meghana H 46 A+
19 COMRTM19 | Menaka Chavhan | 46 A+
20 COMRTM20 | Nivedita Talageri T 46 At
21 COMRTM21 | Pallavi Ambiger 44 A+




)
22 COMRTM22 | PavitraV 48
23 COMRTM23 | Pavitra Karadi 48 A+
24 COMRTM24 | Pavitra Sorab 48 A+
25 COMRTM25 | Pooja Jangamar 46 A+
26 COMRTM26 | Rekha Asangi 48 A+
27 COMRTM?27 | Sangeeta Naregal 50 A+ ‘
28 COMRTM28 | Sangeeta 48 A+ |
Kudleppanavar
29 COMRTM29 | Saraswati Hadapad 48 A+
30 COMRTM30 | Savita Bollalli 48 A+
31 COMRTM31 | Shankutala Sompur 48 A+
32 COMRTM32 | Sharada 50 A+
33 COMRTM33 | Sharanamma Malipatil 50 A+
34 COMRTM34 | Shilpa Ghorpade 46 A+
35 COMRTM35 | Shruti Kattimani 48 A+
36 COMRTM36 | Shweta Dhoopad 40 A
37 COMRTM37 | Sneha Vishwanath 44 A+
| 38 COMRTM38 | Somamma Gurikar 46 A+
39 COMRTM39 | Soumya Tariwal 48 A+
40 COMRTM40 | Soumya Sarode 42 A+
41 COMRTM41 | Sudha Bandi 44 A+
42 COMRTM42 | Sukanya Patil 40 A
43 COMRTMA43 | Suma Muradi 38 B+
e COMRTM44 | Sushma Guled 46 A+
45 COMRTMA45 | Suvarna Pattar 48 A+
46 COMRTM46 | Swati Talawar 46 A+
47 COMRTM47 | Tejaswini Mallannavar 50 A+
48 COMRTM4S | Vasanta 42 A+
49 COMRTM49 | Veena Pattanashetti 44 A+
50 COMRTMS0 | Yashodha Policepatil 48 A+
& Sl
CO-ORDINATOR HEAD OF THE DEPARTMENT {PA.
S. V. M. Arts & Commeice
Collsge for Women, ILKAL
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Department of Commerce

Value Added Course on “Retail Management”
REPOR'T

Department of Commerce, SYMVV Sangha's, SYVM Arts and Commerce € ollege
for Women has introduced the Value Added Course on Retail Management during the

year 2017-18, The proposal of the course was prepared and submitied to IQAC for the

approval. Students were notified about the course by displaying notice. Applications were

invited and asked for the enrollment ag results total 50 students enrolled for the course,

Value Added Course commenced from 19:06-2017 (o 28-07-2017. The clagses were
conducted and coordinated by Smt. Anuradha C Datti. After successtul conducting of

Classes, Assessment procedure ook place and invigilation duty was handled by staff of

department. The valedictory of the course was held on 10-08-2017 in the department and

certificate were distributed (o students by Prof B B Suggamad, Princi pal Précised over

the function, Prof. Kaveri D Biradar, Head of the Department and Prof. G G Patil

and
Prol. A C Datti faculty members of the department were present,
% lﬂ*ﬁjﬂm[}gp. @ S
ol PRINCIPAL
HAED OF THE DEPARTMENT S. V. RREVEIRALommerca

College for Women, ILKAL




SRI VIJAYA MAHANTESH ARTS AND COMMERCE COLLEGE FOR WOMEN, ILKAL

SVMVY SANGHA'S

Bepartment of Commerce
Value Added Course on Retail Management 2017-18

Attendence List
B COM I SEMESTER
1 2 3 4 5 6 7 8 9 [ 10| 11
SI No| Enroliment ID Student Name & X & X Al A A o x
@E}@ po N ‘a@}g\ ‘9’5\‘0\\ aﬁ}& A S al S 9,\/’\@
1 | COMRTMO1 |Aishwarya M Patil I 2 2 3 L S HERES 2 (O
2 | COMRTMO2 |Akshata Hulyal t {2 l2 1, |15 1 €] 21 819 w |
3 | COMRTMO03 |Akshata Chuncha 1l 21 a LS5 |5 16 |F18 19 |1b
4 | COMRTMO4 |Anjana B. Patil ( 9 | & w18 | & 7 |9 | 10| U
5 | COMRTMO5 |Anupallavi S Bannad 1 8. 15 o | S c | # * 19 |)o | D
6 | COMRTMO6 |Fairoza D. B. ] 9 |2 |3 1|56 |F]|8]9 LD
7 | coMrRT™07 |Gulshan H. Kandagal 1 P12 132 1516 =] 8119 (D
8 | COMRTMOS |Indushree Kandakur | 9 | R | 5 c | F 8 | 9 Ke] L
9 | COMRTMO09 [Jainabi A. Katambli t |2 |2 b | 8]l | F]1 19 |1o]n
10 | COMRTMI0 [lyoti Bevinkatti 1 9 |2 [ [5]5][6]F]128]19 |lo
11 | COMRTMII |Jyoti T Chavan 0 ]l |2 [ ]| B5 16 |F[L19 1o
12 | COMRTM12 |Kaveri A. Balootagi { 92 | 3 L | 5 c | ¥ £19 [0 | vy
13 | COMRTMI3 [Kavya R. Minajagi | 9 | 23 | | 5 6lF |71 |9 |0
14 | COMRTM14 |Madhu Kumbar v |9 | 313 | b sle T 18 | 9 | Lo
15 | COMRTM15 |Madhushree Sajjan ol o [3[#|ls]le|=+]a | |0
16 | COMRTMI6 |Mallaamma S. Lakkundi I 9 |2 |34 |56 |F]8 %] LO
17 | COMRTMI7 |Megha V. Badiger ] 9 > L 5 G ¥ 2 Q’ Lo !
18 | COMRTMI8 [Meghana. H t 12 |3 | [|& 18516 718 19| Lo
19 | COMRTMI19 |Menaka Chavhan I I |92 [ 3 [ & & |5 16 [F gl 2
20 | COMRTM20 |Nivedita Talageri r |23 | » [ 5]6|F 129 [O] QL
21 | COMRTM21 |Pallavi Ambiger I 213 |» |5 |e [ F 11T ]I0]
. 9 |la | leclgl®lI 819110
22 | COMRTM22 |Pavitra. V | )
23 | COMRTM23 |Pavitra. S. Karadi HEEEEPFEEETEERR: 3 1o |t
24 | COMRTM24 [Pavitra M Sorab 2 i 2 s 1S5 1.6 L% 15 Q1 2
. 15 |l | #1819 ]l | 13| I
25 | COMRTM25 |Pooja Jangamar { 2L 13 | B - e e Y T L
26 | COMRTM26 |Rekha R. Asangi ] J 9 |3 |+ 516 8
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S. V. M. Arts & Commerce
College for Women, (LKAL

:_:; { (}MR'I;MZ? Sangeeta Naregal | D 2 Lp = G = Q =] O L1 11 18
; ¢ F)MR_1‘M28 Sangeeta Kudleppanavar ) 9. 2 lp 5 & 7 & 2 o Lo | 12
29 | COMRTM29 |Saraswati D. Hadapad O | o 3 4 S & o 8 9 o) jo LU
30 | COMRTM30 [Savita R, Ballolf L 213 23 1% [ s1clx 1219 ©flu @
31 | COMRTM31 [Shakuntala Sompur | i S e g5 & & E3 g 19 O L l&
32 | COMRTM32 |Sharada ) 9 Bl | & 2 = zF R 9 ol e | R
33 | COMRTM33 |Sharanamma A Malipatil I 2|3 | & Lo o 6| 2| ¥ 9| w| u (IR
34 | COMRTM34 [Shilpa Ghorpade ) \ 2L 3 | 4 s | 6| | % Q1 0] ul ®
35 | COMRTM35 [Shruti M Kattimani O 1 213l le |l 1R |18 1] w] i

36 | COMRTM36 |Shweta Dhoopad I 9. 2| » 5 e El 19 o] | 1R (2
37 | COMRTM37 |Sneha Vishwanath olvia |3l4elesl el FIR!IGlro]l il (8
38 | COMRTM38 |Somamma Gurikar [ L 1lalsr |lslel2lRlalwlioln ]
39 [ COMRTM39 |Soumya Tariwal \ 2] 2 olp g1 e ki R 12 19 O | W\ 12
40 | COMRTM40 |Soumya Sarode . 9 | 2 |l Pl | 6|l 6l F]1 819 o u

41 | COMRTM41 |Sudha Bandi ' 2 |2 (8|l |slel|l Xl l919 o]

42 | COMRTM42 |Sukanya V. Patil ol |12 13lH |56 |l [9]lw]lul

43 | COMRTM43 [Suma Muradi [ 2 |B |~ 5 | 6 4 g S [lo | u L 13

44 | COMRTMA44 |Sushma Guled r 9 |3 4561219l wulin] 3
45 | COMRTM45 [Suvarna Pattar | g R e Ylecle lsg | % RIL9 | io u

46 | COMRTM46 |Swati Talawar ! I 4 Slg |l 1119 ] ol a]i®

47 | COMRTM47 |Tejaswini Mallannavar { 2 |92 |13l Al cslae |21 821U (2] 13

48 | COMRTM48 |Vasanta { 2 | 3 h | & |6 £ | 8 S| (O] (O] Lt | &

49 | COMRTM49 [Veena Pattanashetti f o 2 o S & G N ® = O L 8
50 | COMRTMS0 |Yashodha Policepatil ! | 2 | 3 b | 5 6 | Ll qlwl| uw | &

i
HEPD OF THE DEPRRTIMIENT PRINCIPAL




SVMYY SANGHA'S
SRI VIJAYA MAHANTESH ARTS AND COMMERCE COLLEGE FOR WOMEN, ILKAL
Department of Commerce
Value Added Course on Retail Management 2017-18

Attendence List

B COM I SEMESTER

16 | 17 [ 18 19 | 20 | 21 | 22 | 23 [ 24 [ 25 26 | 27 [ 28 [ 29
SI Noj Enrollment ID Student Name Y ~A % X X X \4‘ X < & Q \’X
St S R O P Tl E N R Sl S Rl R B
I | COMRTMOI |Aishwarya M Patil BlIS 1161118 1G22 | 29882 ] an] 9512692
2 | COMRTMO2 |Akshata Hulyal 15 | 16 (< | 1 9126 |2t |20 | 23] 9] 5[ 26| 2¥(98139
3 COMRTMO3 |Akshata Chuncha 1S 1| |6 & IR 19 g0 2 |99 93| 93 | Qi | 9¢ | 96 | 97 |28
4 | COMRTMO04 [Anjana B. Patil ISlic | 2121 1990|9091 1292]|93| ][5 [926]|97|9%
5 | COMRTMOS [Anupallavi S Bannad (S| IS (S | 11 (G | 90[91 | 23] 2/|8C [ 26 |9F |98 | 89
6 | COMRTMO6 |Fairoza D. B. ST ]I 11IR]1 919019 199 |93l o|es|ac]|at o8 (8R4
7 | COMRTMO7 |Gulshan H. Kandagal sl el W18l gig0| & | 99|93 90 96 | 8F [ 9k
8 | COMRTMOS [indushree Kandakur B | 1IF |l gl loola9 | 93]Sk [R6[27 | 98|89
9 | COMRTMO9 |Jainabi A. Katambli B 1 F [ 181 A [ 90! 91192193 0|24 [0S |26 [RF | AR 99
10 | COMRTMI0 |Jyoti Bevinkatti (£16E [ 12] 1R 191 80|01 [ 99 ] D3| W [DS | B6 | [ 3R |N
11 | COMRTMII |Jyoti T Chavan 16 | 121 1R[ 1algo| S [28[83 |B%] QS| 96 (D7 | 2% |39
12 | COMRTMI2 |Kaveri A. Balootagi G 1 1F] IR I1KR1 191 90| 911293193 90|25 | V6| 9F| SR8 | 99
13 | COMRTMI13 |Kavya R. Minajagi 1S A3 £ (8 91901 91 [ 99] 93| 96198 | Q6| F |98 | 99
14 | COMRTM14 [Madhu Kumbar sl le | 12l 121 1913091 19593 [96]| 36| 98¢ 87 | I8
15 | COMRTMIS5 |Madhushree Sajjan IS | (6 Eﬂ; IR KR]| 20 1 3 | 23] 93| k] 29S| 26| | 3%
16 | COMRTM16 [Mallaamma S. Lakkundi B | 1Sl (gl VPl (8] 9| 90| |90 ] 83| 94| (S | 6| IF | R
17 | COMRTMI7 |Megha V. Badiger gl gligl (g0l g l99|loalsn|s]| 6| 97|98 |99
18 | COMRTMI8 |Meghana. H sl e[ 121 (4190191 199 193] 90| 9516197138 199
19 | COMRTMI19 |Menaka Chavhan b LIS T lg 1 12119 10| (991 831 Q] AS) 96 @?; 3R
20 | COMRTM20 |Nivedita Talageri Gl 18l 1201 9119219386 | 35| 6[2¥ |38 |39 | 30
21 | COMRTM21 |Pallavi Ambiger Sl t#Fl1gla]196( 91139133 9}? QS |1 96 | ¥ | 98 199
22 | COMRTM22 |Pavitra, V clic | 111911919094 (9893 a-ntf 9% | »6 |9+ 129
23 | COMRTM23 |Pavitra. S. Karadi el ] B 119190 13 199 [93 [ Q} Qe | 9F 33‘: A9
24 | COMRTM24 |Pavitra M Sorab slle [ 12119 19015 | 9143 | O3 &Lo 9C | R6 % E &;—
25 | COMRTM25 |Pooja Jangamar 6 | 16 | 16 1 (] 191 (9 ﬁ@ D1 | 891 33 :QLP 8&‘ &6 L%}o
26 | COMRTM26 [Rekha R. Asangi sl ial L 1Pl &l glalgolat | 99| S | Qm| SS| 6
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27

COMRTM27

Sangeeta Naregal 15 i |3 IR 1q
28 | COMRTM?28 Sangeeta Kudleppanavar 1S 6 |6 VL 1R
29 | COMRTM29 ([Saraswati D. Hadapad e | 151 1€ ER
30 | COMRTM30 |Savita R. Ballolli B lLje | (I S
31 | COMRTM3I1 |Shakuntala Sompur e sl le | & 1=
32 | COMRTM32 Sharada 'S i l.:# ‘g IGI
33 | COMRTM33 [Sharanamma A Malipatil 15| el BPlaglis
34 | COMRTM34 |Shilpa Ghorpade IS |6l [ I1g] 9
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